




CHEERSPORT
Just when you thought the World’s Largest Cheerleading & Dance Nationals couldn’t
get any larger… Introducing the CHEERSPORT EXPO 2010.

The CHEERSPORT EXPO 2010 will be attached to the World’s Largest Cheerleading &
Dance Nationals in Atlanta, Georgia, February 5-7 held in the Georgia World Congress
Center. The 2009 CHEERSPORT Nationals had over 800 teams, 20,000 competitors,
3,000 coaches and 75,000 spectators – there is not another competition, media outlet
or coaches conference that will put your direct customers in your hands like the
CHEERSPORT Expo.

This Expo is designed specifically for cheerleaders, dancers, parents and coaches. It is
free to the public with admission to the competition. As a vendor, you will be able to
make a face-to-face contact with the leading decision makers in the business. Held in
a 200,000 square foot arena, there will be vendor booths, Coaches Registration, the
CHEERSPORT Leader Board, the CHEERSPORT Competitor Gift Booth, the Food
Court, live performance screens for all 9 Arenas – so no one will miss the action. The
Expo will also have performances from the top College Teams And ‘So You Think You
Can Tumble’ contest and so much more. This Expo is an event in itself and cannot be
missed by anyone in the business!

Why Participate?
Face-to-face sales.
Extensive media campaign.
Strengthen position in the market.
Develop a database.
Gather client information through surveys.
Sample and test products.

Get Results!
~ demonstrate, sample and sell products and services
~ develop qualified sales leads and databases
~ introduce new products
~ conduct face-to-face market research
~ increase brand recognition and exposure
~ drive traffic to store location and generate residual sales
~ position products
~ strengthen position in the market
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Profile:
Allstar cheerleading is a team sport combining gymnastics, dance and traditional cheerleading
stunts. Many of the participants start out in gymnastics but move over to competitive cheerlead-
ing because it is more forgiving of different body types and does not require the 25 to 40 hours a
week necessary to compete in gymnastics.

Because competitive cheerleading and dance is a very expensive sport, most participants come
from middle to upper class families with significant disposable income. The cost of the sport
varies widely but a conservative estimate of the average cost per athlete would be approximately
$2000 per year. This does not include family travel expenses.

• 95% of all participants are female; 5% are male
• 90% of competitive teams practice between five and ten hours a week
• 75% of competitive teams are organized by gyms specializing in cheerleading
• 95% of parents pay for their children to participate in the sport, the median age of athletes is 13
• 80% of athletes over the age of 10 carry cell phones
• 75% would say their beverage of choice during competition is water or juice

Competitors vary in age from age 6 to 18. Breakdown of athletes is as follows:
• 6 - 12 years old30%
• 12 - 15 years old 40%
• 16 - 18 years old 30%

The average spectator for competitive cheerleading also provides a sponsor with unique market-
ing opportunities.

• 90% of spectators are parents
• 65% have a disposable income in excess of $135,000, with another 10% earning more than $200,000
• 75% have more than one child in competitive sports
• 90% have one or more credit cards
• 80% have two or more family cars
• 80% eat out more than three times a week
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